
2026

THIS IS OUR WORLD

EST. 1998



I N D E X

1THIS IS OUR CULTURE

3THIS IS OUR WORLD

4THESE ARE OUR VALUES

5GROWING STEP-BY-STEP

7PURCHASING WITH CRITERIA

8EXPRESS THE CREATIVITY

9TOOLS TO OUR DISTRIBUTORS 

10HOW WE DO BUSINESS



1

THIS IS
OUR
CULTURE

The Recycled Claim Standard (RCS) is a voluntary international standard that establishes

requirements for third-party certification of recycled content and chain of custody.

The goal is to increase the use of recycled materials. The RCS reference does not

address the use of chemicals or other social or environmental aspects of production

beyond the integrity of the recycled material. RCS is based on chain requirements

Content Claim Standard (CCS) custody.

TH Clothes has always taken on a huge commitment with the quality of its products.

Proof of this is the obtaining of the Standard 100 by Oeko-Tex certificate, which aims

to guarantee the use of regulated substances free from health hazards. Obtaining this

certificate is a worldwide synonym that ensures responsible textile manufacturing,

and consequently, represents a guarantee for industry, commerce and consumers.

The GRS seal is an in-depth certification that not only guarantees the recycled content of the

product (minimum: 20%), but also ensures a sustainable production, the absence of harmful

chemicals and ethical conditions of work. This international product standard was created

by Certifications Control Union in 2008 and is currently owned by Textile Exchange.

Today our vision is a reality. The Better Cotton Initiative (BCI), or simply Better Cotton,

is the largest cotton sustainability program in the world. In just over a decade, BCI has

managed to convince stakeholders that span the sector to be it’s partners, namely, farmers,

ginners, spinners, suppliers, manufacturers, brand owners, retailers, adding now more than

2,300 members in the Better Cotton network.
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RE-BOX

This agreement is legally binding between clothing brands and unions, with the aim

of making textile factories safer. TH Clothes thus takes extreme care with the working

conditions of all those who contribute to the production of its products, so it provides

all the guidelines so that they are safe throughout the production process. In this way,

TH Clothes, in partnership with Bangladesh suppliers, ensures that all measures

are being taken to build a better future for the clothing business.

In order to ensure working conditions for people in the ready-made garments industry

and to avoid incidents in the countries where we purchase our products, TH Clothes

considered essential to become a member of the International Health and Safety Agreement

in Textile and Clothing Industry (International Agreement).

The DNA of the Portuguese people is widely recognized in the textile world. Its success story

dates back to the 16th century with the construction of the sails used by Portuguese ships.

Since that time, the quality of construction and the design of Portuguese brands is appreciated

all over the world, so these were the bases that contributed to the fact that, nowadays,

Portuguese textiles mean flexibility, speed, consolidated knowledge and innovation. Based on

these premises, TH Clothes continues to invest heavily in the quality of its products and in

the expansion of its ranges, always with the vision of a future marked by differentiation and

added value at the most diverse levels.

We are currently experiencing a worldwide appeal for a more active and intense awareness of

packaging, so, following its plastic reduction process, the brand has increasingly invested in the

use of biodegradable materials, such as cardboard. This time, a program was created to reuse

all shipping packaging, in order to minimize waste and ensure responsible use.

The FAIR COTTON and ECO FRIENDLY labels on our products are a testament to our firm

commitment to sustainability. The FAIR COTTON label ensures that we use cotton grown

responsibly, improving farmers' conditions and respecting the environment. Meanwhile, the

ECO FRIENDLY label reflects our dedication to reducing our environmental footprint, whether

through recycled materials or supporting conservation initiatives. These labels represent a

solid and ongoing commitment to a more sustainable future for all.

ECO
FRIENDLY

FAIR
COTTON
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THIS IS
OUR
WORLD

TH CLOTHES was born from a clear vision: to create a benchmark brand in the promotional textile industry, combining 
quality, innovation, and responsibility. Over the years, we have grown steadily, keeping up with market trends and 
anticipating our clients’ needs.

Our world is built on detail, commitment, and people who believe in the value of doing things right. Every collection, 
every garment, and every project reflect our dedication to offering versatile, contemporary solutions tailored to each 
client’s reality.

Today, we are a solid and internationally recognized brand, present in several countries and supported by a structure 
prepared for continuous growth. The future brings new challenges, and with the same passion as always, we keep 
evolving, innovating, and building, step by step, the world of TH CLOTHES.
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These values are the driving force by which we are governed, the basis of all
our present and future decisions in regards to our mission and our strategic vision.

HONESTY

HUMILITY

RESPONSIBILITY

in the products we place on the market, 
guaranteeing the trust of partners 
and consumers.

it is the quality of those who act with 
simplicity, a characteristic of people

who know how to assume their 
responsibilities, without arrogance.

SINCERITY
We act on our own initiative, 
with corporate responsibility, 
and we fight for our goals with  
determination.

We act prudently and responsibly for the 
benefit of society and the 

environment.

THESE 
ARE OUR
VALUES
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Mauro Silva founded Organizações Biscana – Comércio e Representações Unipessoal, Lda.,
starting its activity as a wholesaler of promotional textiles.
This was the first step in a journey driven by ambition and the desire to create something
different within the industry.

1998

With experience gained and a clear vision for growth, Mauro Silva decided to create
his own brand. This is how TH CLOTHES was born, with the goal of offering high-quality
products designed for the professional market.

2006

TH CLOTHES obtained the OEKO-TEX STANDARD 100 certification, reinforcing its commitment
to quality and sustainability. This milestone also marked the beginning of the brand’s
international expansion across Europe.

2015

The brand continued to grow, developing 37 new products, reflecting a constant investment
in innovation, diversification, and responsiveness to customer needs.2016

Stock capacity was significantly increased, ensuring greater logistical efficiency and faster
response to market demand.
This expansion strengthened the company’s structure and prepared it for future challenges.

2017

TH CLOTHES strengthened its market presence through variety, quality, and social
commitment, consolidating long-term relationships of trust with its partners and clients.2018

The brand took another step in its international expansion, becoming present in
12 countries, represented by local distributors.
This growth reflects the global recognition of TH CLOTHES’ quality and reliability.

2019

GROWING
STEP-BY-STEP
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The brand optimized its warehouse layout and improved operational efficiency.
New digital channels, such as YouTube and LinkedIn, were launched to strengthen
its online presence and connection with clients and partners.

2021

TH CLOTHES reinforced its commitment to sustainability by implementing measures to
reduce environmental impact and promote more efficient, responsible production.2020

TH CLOTHES implemented an intelligent logistics system to ensure greater agility
and accuracy in product deliveries. Continued investment in innovation and new
products reinforced the brand’s focus on quality and efficiency.

2022

The brand consolidated its position with a more premium strategy.
The new catalogue, communication investments, and introduction of new product
lines strengthened TH CLOTHES’ modern and dynamic image.

2023

TH CLOTHES reached new milestones in growth, reinforcing its premium positioning
with the launch of a redesigned website and an expanded collection. Innovation and
attention to detail continued to define the brand.

2024

Start of the warehouse expansion to increase stock capacity. Improvements to existing
products, launch of new sustainable items, and introduction of new marketing tools
to support clients.

2025

TH CLOTHES enhanced its digital presence by integrating a new photographer and
videographer, elevating the brand’s visual identity. Individual videos for all products were
created, improving the digital experience both on the brand’s website and on clients’ platforms.
And there’s much more to come...

2026
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PURCHASING
WITH
CRITERIA
At TH Clothes we believe that the right partners are a very important asset to a company success.

Over the last 15 year, TH Clothes was able to create a network of suppliers that commit to offer the
best products, aligned with the needs of a certified company.

From the yarn, to the fabric and mesh, going through the finishing details, we follow with our
suppliers all the production steps, to guarantee the ideal  personalization of our items, so our
products can become our client’s identity and expression.
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WE DEVELOP
PRODUCTS TO
EXPRESS THE
CREATIVITY

Our products are developed carefully considering the most important technical attributes for
garment personalization, as well as quality and design.
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TOOLS TO OUR  
DISTRIBUTORS

. Online Store with real-time updated stock, for your convenience;

. Marketing tools for digital and POS communication;

. Download area with high quality images, catalogue, editable promotions and more;

. Technical datasheets with product details;

. Customer service and real-time support;

. Fast delivery and order tracking;

. Marketing tools catalogue;



TH Clothes 10

HOW WE
DO BUSINESS?

. B2B focus brand with 15 years of experience;

. Our distributors are our brand ambassadors;

. Engagement and support is the base of our distributors relationship;

. By being TH Clothes partner you can reach 6.000.000 stock items ready
to be delivered to Europe between 3 to 5 working-days.



Want to be a TH Clothes distributor?

www.thclothes.com

Want to know more about us?

send us an email to thclothes@thclothes.com
or call us through (+351) 244 769 515.
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